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Success is in site for Internet entrepreneur
Former Dunlop exec tums love of the game into profitable venture

A loat bet has terned indo a new career op-
portunity for Woody Amold.

Amoid 15 a Park Country Club member and
one of the 3 amateur in Wesiern
MNew York. has started a busincss selling
cugtomized golf balls on the Internet.

All you do is click on his web site, pick the
kind of ball you want to buy, choose whatever
mdl-n]pqiihynulmtnﬂtht ball, and
within a few minules you've placed an order
that gets delivered in one
wenk.

It's & great idca that
came about after be lost a
stock market contest with
his brother last year.

“We both picked four
stocks, started with a sim-
ulated $100,000 and who-
ever wound wp with the
most money at the end of
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GAUGHAN  the year had 1o pay the
winner two dozen person-
alized golf balk,” Amold

said.

When Armold went looking to get the balls,
hewever, he ran into stumbling blocks. Mail-or-
der houses reguire you to buy six or 12 dozen
if you want a lopo on the side. And while
there are a few Internet sites for customized
balls, there weren't any casy, do-it-yourself
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ht was o take a fairly sim
concepd that i not Iuppum L now,”
mold waid. * I pe ize their golf
balls much. It's oo mh:h of a hassle. It takes
oo long. It costs too much. You can't do it
umply and easily.”

Until now. Amold’s site, called Zipline Golf
l_'"nﬂ.qﬂm:gﬂl’mj, is up and running. You
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can niﬂnﬂmmnrmd:ymwantnn
the ball, and there are more than 200
on the site that can click onto the h:ll.

You see exacily what the ball looks like on the
compuier scroen. I you wanl o draw your own
you can do ihat, (oo,

The balls cost between 35 and 510 more per
dozen than at a retail outlet. That doesn’t
count a one-time, $10 design set-up fee. Top-
Flite Acro balls, for instance, sell for 324 in re-
tail stores and 532 with your name on it via
Lipline Goll, Tileist Tour Distance balls netail
for $30 and cost $36 via Zipline,

The whea for the business cume of an ideal
time for the 50year-old Amold.

August, after 25 years in the marketing
hmmm. be quit his job as vice president for
nmi.:llrlg al ['."l.lnhp Tire Co.

M‘:ﬁ'ﬂ plan was 1o do consult-
ing l'urk, market work, and work on my
golfl game.” Arnold said. “1 was 50 years old
and had, for lack of a better term. a mid-life
crisis. | thought, let's see if 1 can take Woody
Amold in a diffcrent direction.”
be has found a new business relat-
couldn't suit him better. Arnold
B DeWitt) is a golf nut.
club ci'n at Park and
News' top 10
: He almost
tille in 1993, He was
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bey numenus limes. A line

{1l
e, | Fine Val-
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Customized golf balls are & click away when you use Woody Amoid's sanvice.

to the famed New Jersey club.
shoulders above every other
world,” he said.)
He's gbso a famatic who mciuses to
let bad weather imterfere with his iPTRENL
During the winter, he hits halls outside into

it's head and
course in the

the smw melts, all lppﬂ' in the
corner of my yard. It helps kﬁw feel.”

Arnold was bom in South Kores and moved
cvery (our yedars af a child because his falther
was a US. Asmy colonel, That may help ex-
plain his dﬂ-npllnl:d approach to practice.

Ewery day, all winter long, Arnold takes
swings with a weighted club and also practices
on an indoor putting machire, It's one of the
hlgl‘l—ln:h musdels that ¢ COnOUE,

“1 work very hard at it™ he said. “Actually,
I should be much better than I am considering
how hard 1 work.”

I}-ul that's what Armold loves about the

'I‘lh:n:s no fooling yourself in golf," he
E{Emtuﬁummlﬂ:hlhﬂ:
d go and really free myself o
Imtl-u:s;:llll:lall"Jlr 3
MNow that be's in business on his
nold will be doing more of that this
r;nmutufm.thnhﬂsﬂnhwhmm
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